
It is all clear to us that corporations mass surveil us to provide personalized experiences for their
own gain. In this chapter we discuss how bad this really is and if the pros of commercial
surveillance outweigh the cons.
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So corporations track your user behaviour s.t they can provide you a more personalised
experience. At the same time there goal is as well to keep you in their environments as long as
possible for them to either gather more data on you or send you more ads when you use their
applications. 

So what is all wrong with this then ? Lots of people live by the statement I have nothing to hide,
and I prefer to use surveillance applications since they improve my user experience. 

Free or low-cost services become possible because data monetization funds development.
Platforms like Google, Facebook, and YouTube offer powerful tools at no direct cost. Personalized
recommendations in search results, social media, shopping, and entertainment feel more relevant
and can save time by filtering noise.

Data-driven insights help companies optimize products and services. Targeted advertising can be
more effective, reducing wasted ad spend and potentially showing users content they actually care
about. Behavioral data drives innovation cycles—companies can identify pain points and develop
solutions faster.

Aggregated (anonymized) data can support disease tracking, urban planning, and emergency
response. During crises, location data and behavioral patterns have helped authorities understand
population movements and resource needs.

Businesses can better understand customer needs, leading to products that genuinely match
demand rather than guessing. This can reduce market inefficiencies.
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Pervasive data collection happens often without meaningful consent or understanding. Users rarely
read terms of service, and data practices are deliberately opaque. The psychological burden of
knowing you're always being watched can create self-censorship and anxiety.

Companies accumulate asymmetrical power—they know vastly more about us than we know about
them. This enables behavioral manipulation through targeted content, algorithmic feeds, and
personalized persuasion. Dark patterns and addictive design exploit psychological vulnerabilities,
especially in young people.

Data systems can perpetuate or amplify existing biases in lending, hiring, housing, and criminal
justice. Algorithms trained on biased historical data can deny opportunities to marginalized groups.
Redlining 2.0 uses data proxies to discriminate without explicitly mentioning protected
characteristics.

Massive data hoards create high-value targets for hackers and bad actors. Breaches expose
sensitive personal information—financial details, health records, intimate communications.
Companies often have weak incentives to invest heavily in security.

Surveillance can discourage political activism, free speech, and nonconformity. People self-censor
when aware of monitoring. Marginalized communities face disproportionate surveillance risks (e.g.,
immigration enforcement, law enforcement bias).

Users have limited ability to opt out or understand how their data is used. Secondary markets sell
data between companies, creating uses people never imagined. Data brokers operate in the
shadows, selling profiles to anyone willing to pay.
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Surveillance business models favor dominant platforms that can collect the most data and cross-
sell it across services. This creates winner-take-most markets, reducing competition and consumer
choice. Smaller competitors can't compete without similarly invasive practices.

Surveillance capitalism enables micro-targeted political messaging and disinformation campaigns.
It undermines informed democratic participation and can erode social trust. The commodification of
attention degrades public discourse.

Data wealth concentrates in the hands of a few corporations and their shareholders, while ordinary
people receive no compensation for their data. This widens wealth gaps and creates a new form of
extraction.
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